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    F  F   ‘  R  MOD SPE P , is in close contact with 
               

relating directly to the needs of the labour market.

                
            I       

                
   E             

with teaching for many years. 

In addition to obtaining skills, a further aim of the school is for students to master the easiest method 
possible of doing business; this means to create a mature business plan already during the course of their 

 A                 
based on the development of their own identity.

A      MOD SPE P  C  E  you will be a part of the professional world 
 FASHION
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MOD SPE P    P  F  B  S      
the initiative of practicing professionals who joined with the Fédération 
F   P   P  F  F  F   ‘  R

 I              
  MOD SPE P         

and business. Knowledge of products, enthusiasm, openness to the world 
and its development are its core.

MOD SPE P  shapes talents; it produces professionals capable 
of managing a marketing and business strategy, purchasing and 
communicating in the sectors of fashion, luxury and design. The school 
also takes on the role of strengthening the competencies of the players in 
this area during the duration of their careers, so that with foresight they 

        
From its foundation the MOD SPE P         
internationally. The school supports student exchange programs, 

        MOD‘SPE 
P  C  E      MOD‘SPE P    
intership opportunities worldwide.

Those lecturing at MOD SPE P , all of whom are practicing professionals, 
will help turn you into a professional capable of adapting and developing 

           
C           

   P  F  B  S
           E   
  ‘        

are evolving. MOD SPE P  selects the most avid students. Those who 
are captivated by fashion and who will be open to the world, its cultures 
and demonstrate courage, intelligence and resourcefulness with the aim 
of developing their creativity.

A school of professionals for professionals, MOD SPE P  wants to 
remain  as close as possible to businesses, to be their partner, to foresee 
their needs and to strengthen the network of contacts founded on respect 
and demands created by its partners, as well as by former students. A 
foundation of the learning is the perfect mastery of consumer behaviour, 
brand development, knowledge of textiles and the development of a 
product, marketing, business and purchasing strategies...
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The choice of MOD SPE P  C  E  is an investment into your 
future, a guarantee that from your own fancy you can create your own 
profession, that you will acquire excellent education from professionals 
from the world of fashion, luxury and design.

S          
        MOD SPE P  C  E  is 

             
to get involved with those brands which prefer an environment of creativity, 
luxury and distribution.

If you come to MOD SPE P  C  E , you will become not only 
    P  F  B  S        

from several hundred businesses and former graduates who are prepared to 
look after you  and to help you throughout your entire career.

ACCESS I H CER IFICA E OF COMPLE IN  
SECONDAR  SCHOOL

ACCESS I H BACHELOR  BAC 

FASHION PRODUC  MANA ER 
EARS 

ACHIE ED BACHELOR  BAC   
P    

FASHION PRODUC  DE ELOPMEN  DIREC OR 
EARS 

ACHIE ED MAS ER  BAC 
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I    C    C     MOD‘SPE P  CE 
in Bratislava in the past academical year. I really very much enjoyed this experience as all the students 
were extraordinarily mature, motivated, hard working, accomplished and polite. It has been really a joy 
and a great feeling to pass on my knowledge and experience to a younger generation of bright, talented 
and dedicated future fashion managers. It is the best possible atmosphere, studious and lively, in which 
to learn and to teach as well! All the personnel and the principals of the school have been absolutely 
fantastic, kind, warm and welcoming and made me feel immediately at home.

I also relished the opportunity to get better acquainted with Bratislava, a city so strategically located in 
   E                

located in the city centre, in between two courses I have enjoyed walking through the cobbled street of the 
old town, admired the baroque façades of the buildings... The city has also a very lively and rich cultural 

  I            S  P  
I         

Antonella De Fazio  
C  S   C  D  S   

  M ‘S  P  C  E            
knowledge with highly motivated students that are eager to learn how to develop meaningful and 

           MOD‘SPE P  C  E  
                    

        L      B    MOD‘SPE 
P  C  E           

B   
C  B  

F   D  
C  P  

T E S T I M O N I E S
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During my internship, I had the opportunity to observe the overall 
operation of the companies from the preparation of collections 

          
the warehouse, receipt and arrangement of the clothes in the 

       S   
A      I   L    
Illustrated Dictionary of Fabrics. I saw a lot of fabrics that were 
used to create collections. I also had access to fabrics for next 

 S S   D    I   
    I  IP    

I also devoted myself to visual merchandising – how to create a 
store design. I was in charge of the visual aspect of the whole 
shop, the arranging of the shop window or the mannequins, 
the display of the merchandise in the shop and the monitoring 

       N  I     
           

is the reason why to act on a potential customer just through 
the nice “appearance” of the shop. I really like this part of my 
internship. I could use my creativity and I learnt a lot.

I        I   MOD SPE 
P  C  E  I  I         
the fashion company. I gained a lot of experiences and that is 
important for me, because I know that I will use it in the future.

B  B   C    
S EILMANN

D      F  F  S   
assignments were various – from research to meetings with the 
agents to assisting photo – shootings, translating and working 

           
         I  S  R  

Africa and Asia as the fashion brand is only located in France. 
There is a lot of preparation: from design to the best strategy 
how to enter to the new market that has a big potential.

          
out more clearly what i would like to do in the future and what 
kind of internship i would prefer for the next year. I learned 

           
 C         

S  U   C    
FRENCH FASHION SHO ROOM



M
O

D
‘S

P
E

 P
A

R
IS

 F
A

S
H

IO
N

 B
U

S
IN

E
S

S
 S

C
H

O
O

L

PRODUC  MANA ER
From the origin of a collection up through sales in a boutique, the product 

        S     
knows fashion trends, the position of the competition, expectations of 
customers and the goals of the company, a product manager is capable of 

        H        
activities of workers responsible for designs, production, commercialization 
and promotion.

COLLEC ION MANA ER
E            
creators of models, manages the selection and receipt of materials for the 
collection and oversees the observing of the time schedule for creation, 
works under the artistic director or the general director.

PURCHASER
P           
of the company and the consumer. Directs the choice of collection, 
seeks new outlets, deals with suppliers and tracks the budget. The 
purchaser of materials bargains for the purchase of textiles and 

     C    
and searches for the best supply sources with regard to the goals 
of the company.

EB PRODUC  MANA ER
In line with the policy set by management, builds a strategy 

           
 A   ‘      

       
through the proposal of an axis of development for sales, up to 
coordination of promotional and advertising activities, preparation 
of budgets or analysis of results of sales events introduced on the 
market.

P R O F E S S I O N S



BOU I UE MANA ER
Organizes, directs and develops activities for a sales location in line with the trade 

    L           
of the growth of turnover in the shop.

MERCHANDISER
E             
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 A      N  R  

 P  C  RNCP   II 
         

      O  
  A  

This program prepares powerful professionals 
in marketing, business administration and 
purchasing for businesses in fashion branches 
in positions of project manager, purchaser, head 
of development, collection manager, business 
marketing, organizer of distribution networks, 
etc...

     P  M   
program enables the spreading of knowledge and 

        
and to connect them with other fashion products 

      
       

     
The second year of the study is likewise intended 

        
      

they have the necessary foundations. A product 
manager, as the main collection manager, is 
involved in all phases of its development. During 
this year, through a module of professional life, 

        
       

directing, preparing a plan for the collection, 
organization of production, logistics and operation 
marketing and you are considered to be the actual 
product manager throughout.
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During the entire study you will deal with real 
work situations primarily through running 
a marketing survey or creation of a collection, 
but also thanks to regular meetings with 
professional from brands.

Application in practice and professional 
experience are the main points of study at 
MOD SPE P  P    
from 2 to 6 months, according to the year 
in which you study. The school employment 

        
this sector and helps students search for 
suitable practice.

FASHION CULTURE 

AND PRODUCT 

SPECIALIZATION

 H     
fashion 

 S    
fashion and luxury

• Fashion trends

 C   
• Introduction to modeling

• Introduction to fashion 
design

• Introduction to a fashion 
sketch

FASHION 

MARKETING

• The fundamentals of 
marketing

 C   
strategy

 F   
    

 
 O   

• Key players and careers in 
fashion and luxury industry

 E    
fashion industry

GENERAL UNITS   
   

P I
 B  E

• Oral and written 
communication

 C   E

APPLYING SKILLS IN 

A PROFESSIONAL 

SITUATION

 I  I   
analytical work on the 
fashion industry
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FASHION CULTURE 

AND PRODUCT 

SPECIALIZATION

• Textiles technologies

• Fabrics features and 
particularities

• Industrial products study

• Textiles and their use in 
collections

• Topical issues in fashion 
and luxury

FASHION 

MARKETING

• Fashion and luxury 
marketing

• Applied statistics

 E  
 S  

• Internacional sourcing

SALES AND 

DISTRIBUTION

• Overview of distribution 
channels

• Brand management and 
promotion

• Distribution channels 
management

   
skills

GENERAL UNITS • Trademarks and 
distribution law

   
P I

  E
• Financial and accounting 

management

APPLYING SKILLS IN 

A PROFESSIONAL 

SITUATION

 I   I  
report

2
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FASHION CUTURE 

AND PRODUCT 

SPECIALIZATION

  
• Manufacturing 

management

• Accessories

• Topical issues in fashion 
and luxury

FASHION 

MARKETING

• International marketing 

• Brand strategies, luxury 
brands particularities

• Innovation process

 P  
 N   

 
 C   

SALES AND 

DISTRIBUTION

 E  
• Trade policy and strategy

• Business games 

• Operational 
merchandising

 S  
• Business plan

APPLYING SKILLS IN 

A PROFESSIONAL 

SITUATION

 P   
• Marketing studies

• Marketing support for 
Fashion Design Majors 
fashion show

• Team management

 I  I  
dissertation
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C             P      
8th N  
6th D  

    

A    MOD SPE P  C  E   F  P  M    
          E       

motivational interviewing.

st M  
th A  
th  

O P E N  D A

A D M I S S I O N S

th  
28th F  

th A  
th M  

C  P
MOD SPE P              
         F   E  

         F        
            

through a partner institution.
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  F  P  M     
• C         BAC  L  L  B S  DU  

 P  L           
 O                                                                             

•   C      BAC    
A    MOD SPE P  C  E   F  P  M    

          E       
motivational interviewing.

F   E    
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