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0 2 D E F A S H I O N S U C C E S S B U S I N E S S I N T E R N A

I N T E R N A T I O N A L M A R K E

´I DP LPPHQVHO\ SURXG RI WKH SDUWQHUVKLS WKDW KHOSHG EULQJ WKH DFDGHPLF H[FHOOHQFH RI MOD·SPE PDULV 
WR WKH G\QDPLF HGXFDWLRQDO KXE BUDWLVODYD� MOD·SPE PDULV CHQWUDO EXURSH GHPRQVWUDWHV WKH HVWDEOLVKHG 
IULHQGVKLS DQG VWURQJ FXOWXUDO OLQN EHWZHHQ FUDQFH DQG WKH FRXQWULHV RI EDVWHUQ EXURSH�
FUDQFH� WKH FRXQWU\ RI EQOLJKWHQPHQW� KLJKO\ YDOXHV NQRZOHGJH DQG UHVHDUFK LQ DOO GLVFLSOLQHV� FROORZLQJ WKLV 
FUHQFK WUDGLWLRQ MOD·SPE PDULV JLYHV SULRULW\ WR WUDQVPLVVLRQ RI LQ�GHSWK NQRZOHGJH RI FDVKLRQ IQGXVWU\�
7KH VFKRRO RI WKH FUHQFK FHGHUDWLRQ RI :RPHQ‘V RHDG\�WR�ZHDU� MOD�SPE PDULV, is in close contact with 
ZHOO�NQRZQ EXVLQHVVHV DQG WKHLU EUDQGV� 7KHVH FRQQHFWLRQV ZLOO HQDEOHV \RX WR JDLQ D VROLG NQRZOHGJH 
relating directly to the needs of the labour market.

7KH EDVLF SULQFLSOH RI HGXFDWLRQ DW WKH VFKRRO� WR HTXLS \RX ZLWK WKH NQRZOHGJH� TXDOLӾFDWLRQ� LQVWUXPHQWV 
DQG PHWKRGV WKDW ZLOO WXUQ \RX LQWR RQH RI WRPRUURZ·V RSHUDWLYH SOD\HUV� IQ NHHSLQJ ZLWK RXU FRQVWDQW HӽRUW 
WR EULGJH WKH JDS EHWZHHQ WKHRU\ DQG SUDFWLFH ZH FKRRVH DV SURJUDP OHFWXUHUV IXOO�WLPH SURIHVVLRQDOV RI 
WKH IDVKLRQ LQGXVWU\� E[SHULHQFHG PDQDJHUV RU FRPSDQ\ RZQHUV WKH\  KDYH EHHQ FRPELQLQJ WKHLU FDUHHU 
with teaching for many years. 

In addition to obtaining skills, a further aim of the school is for students to master the easiest method 
possible of doing business; this means to create a mature business plan already during the course of their 
VWXG\� A VWURQJ IHDWXUH RI WKH VFKRRO LV WKH VXFFHVVIXO OHDGLQJ RI LWV VWXGHQWV WR WKH UHOHYDQW NQRZ�KRZ 
based on the development of their own identity.

AIWHU ӾQLVKLQJ \RXU VWXGLHV DW MOD�SPE PDULV CHQWUDO EXURSH you will be a part of the professional world 
RI FASHION�
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M I S S I O N

MOD�SPE PDULV LV WKH PDULV FDVKLRQ BXVLQHVV SFKRRO� IRXQGHG LQ ���� RQ 
the initiative of practicing professionals who joined with the Fédération 
FUDQoDLVH GX PUrW j PRUWHU FpPLQLQ �FUHQFK FHGHUDWLRQ RI :RPHQ‘V RHDG\�
WR�:HDU�� IW LV DQ DOO LQ RQH YRFDWLRQDO VFKRRO DQG VFKRRO RI IDVKLRQ� 7KH 
WHDFKLQJ DW MOD�SPE PDULV FRQVLVWV RI DQ DUWIXO FRPELQDWLRQ RI FUHDWLYLW\ 
and business. Knowledge of products, enthusiasm, openness to the world 
and its development are its core.

MOD�SPE PDULV shapes talents; it produces professionals capable 
of managing a marketing and business strategy, purchasing and 
communicating in the sectors of fashion, luxury and design. The school 
also takes on the role of strengthening the competencies of the players in 
this area during the duration of their careers, so that with foresight they 
FDQ UHVSRQG VWUDWHJLFDOO\ LQ WKH ӾHOG RI EXVLQHVV EUDQGV�
From its foundation the MOD�SPE PDULV VHW Rӽ RQ WKH URDG RI GHYHORSLQJ 
internationally. The school supports student exchange programs, 
LQWHUQVKLSV DW EXVLQHVVHV DV ZHOO DV HGXFDWLRQDO HQJLQHHULQJ� MOD‘SPE 
PDULV CHQWUDO EXURSH RӽHUV DQ H[FKDQJH ZLWK MOD‘SPE PDULV DQG VXSSRUWV 
intership opportunities worldwide.

Those lecturing at MOD�SPE PDULV, all of whom are practicing professionals, 
will help turn you into a professional capable of adapting and developing 
DW WKH VDPH UK\WKP DV WKH IDVW�SDFHG ZRUOG RI WKH IDVKLRQ LQGXVWU\�
CXULRVLW\� LQQRYDWLRQ DQG VWUDWHJ\ DUH YDOXHV ZKLFK FRQWULEXWH WR WKH 
EXLOGLQJ RI RXU PDULV FDVKLRQ BXVLQHVV SFKRRO�
7KH ZRUOG RI IDVKLRQ� OX[XU\ DQG GHVLJQ LV D FDSULFLRXV RQH� EYHU\ VLQJOH 
GD\ WKH IDVKLRQ‘V LQGXVWULHV WHQGHQFLHV� PDWHULDOV� FRGHV� DQG VWUDWHJLHV 
are evolving. MOD�SPE PDULV selects the most avid students. Those who 
are captivated by fashion and who will be open to the world, its cultures 
and demonstrate courage, intelligence and resourcefulness with the aim 
of developing their creativity.

A school of professionals for professionals, MOD�SPE PDULV wants to 
remain  as close as possible to businesses, to be their partner, to foresee 
their needs and to strengthen the network of contacts founded on respect 
and demands created by its partners, as well as by former students. A 
foundation of the learning is the perfect mastery of consumer behaviour, 
brand development, knowledge of textiles and the development of a 
product, marketing, business and purchasing strategies...

0 3
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The choice of MOD�SPE PDULV CHQWUDO EXURSH is an investment into your 
future, a guarantee that from your own fancy you can create your own 
profession, that you will acquire excellent education from professionals 
from the world of fashion, luxury and design.

SLQFH WKH SHUFHQWDJH RI JUDGXDWHV ӾQGLQJ HPSOR\PHQW DIWHU REWDLQLQJ 
D GLSORPD LV LQ EHWZHHQ �� DQG ���� MOD�SPE PDULV CHQWUDO EXURSH is 
WKH MXPSLQJ�Rӽ SRLQW QHHGHG IRU HQWU\ LQWR DQ DFWLYH OLIH WKDW HQDEOHV \RX 
to get involved with those brands which prefer an environment of creativity, 
luxury and distribution.

If you come to MOD�SPE PDULV CHQWUDO EXURSH, you will become not only 
D SDUW RI WKH PDULV FDVKLRQ BXVLQHVV SFKRRO� EXW DOVR DQ HQWLUH ZRUOG IRXQGHG 
from several hundred businesses and former graduates who are prepared to 
look after you  and to help you throughout your entire career.

ACCESS :I7H CER7IFICA7E OF COMPLE7IN* 
SECONDAR< SCHOOL

ACCESS :I7H BACHELOR � BAC ��

FASHION PRODUC7 MANA*ER 
�<EARS 

ACHIE9ED BACHELOR � BAC ��  
PDJH �� � ��

FASHION PRODUC7 DE9ELOPMEN7 DIREC7OR 
�<EARS 

ACHIE9ED MAS7ER � BAC ��
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I KDYH EHHQ WHDFKLQJ ÃCROOHFWLRQ VWXGLHV´ DQG ÃCROOHFWLRQ GHYHORSPHQW VWUDWHJ\´ DW MOD‘SPE PDULV CE 
in Bratislava in the past academical year. I really very much enjoyed this experience as all the students 
were extraordinarily mature, motivated, hard working, accomplished and polite. It has been really a joy 
and a great feeling to pass on my knowledge and experience to a younger generation of bright, talented 
and dedicated future fashion managers. It is the best possible atmosphere, studious and lively, in which 
to learn and to teach as well! All the personnel and the principals of the school have been absolutely 
fantastic, kind, warm and welcoming and made me feel immediately at home.

I also relished the opportunity to get better acquainted with Bratislava, a city so strategically located in 
WKH KHDUW RI EXURSH� WKDW KDV VXFK D ULFK KLVWRU\ DQG EHDXWLIXO DUFKLWHFWXUH� VLQFH WKH VFKRRO LV SHUIHFWO\ 
located in the city centre, in between two courses I have enjoyed walking through the cobbled street of the 
old town, admired the baroque façades of the buildings... The city has also a very lively and rich cultural 
VLGH� DQG I FRXOG LQGXOJH P\ SDVVLRQ IRU FODVVLFDO PXVLF DW WKH H[WUDYDJDQWO\ EHDXWLIXO SORYDN PKLODUPRQLF� 
I DP GHӾQLWHO\ ORRNLQJ IRUZDUG WR FRPH EDFN QH[W IDOO�

Antonella De Fazio  
CROOHFWLRQ SWXGLHV 	 CROOHFWLRQ DHYHORSPHQW SWUDWHJ\ OHFWXUHU 

7HDFKLQJ DW MRG‘SSH PDULV CHQWUDO EXURSH LV D JUHDW H[SHULHQFH WR VKDUH P\ GHVLJQ DQG PDUNHWLQJ 
knowledge with highly motivated students that are eager to learn how to develop meaningful and 

SRZHUIXO PDUNHWLQJ VWUDWHJ\ IRU WKHLU IXWXUH SURMHFWV� :KHQ \RX WHDFK DW MOD‘SPE PDULV CHQWUDO EXURSH 
\RX EULQJ D ELW RI \RXU YHU\ IUHQFK VDYRLU�IDLUH WR WKLV QH[W JHQHUDWLRQ RI PDUNHWHUV DQG \RX HDVLO\ IHHO LW 
LV VRPHWKLQJ WKDW PDWWHUV D ORW WR WKHP� LLNH QR RWKHU VFKRRO ZLWKLQ BUDWLVODYD HGXFDWLRQ RӽHU� MOD‘SPE 

PDULV CHQWUDO EXURSH LPSRUW D QHZ PRGHUQ DSSURDFK LQWR LWV IDVKLRQ PDUNHWLQJ SURJUDP�

BHQRLW 9LDOORQ 
CRQVXPHU BHKDYLRXU OHFWXUHU

FRXQGHU 	 DHVLJQHU 
CDVWRUHWWH PDULV 

T E S T I M O N I E S
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During my internship, I had the opportunity to observe the overall 
operation of the companies from the preparation of collections 
�VWDUW�XS SKDVH� VHOHFWLRQ RI IDEULFV� UHFHLSW RI QHZ DSSDUHO LQ 
the warehouse, receipt and arrangement of the clothes in the 
VWRUH� DQG VDOHV RI FORWKHV LQ LQGLYLGXDO SWHLOPDQQ�V VWRUHV�� 
AV SDUW RI WKH LQWHUQVKLS� I FUHDWHG 7KH LRRNERRNV DQG 7KH 
Illustrated Dictionary of Fabrics. I saw a lot of fabrics that were 
used to create collections. I also had access to fabrics for next 
VHDVRQ SSULQJ�SXPPHU ����� DXULQJ WKH LQWHUQVKLS I GLG DQ 
DGPLQLVWUDWLYH WDVN� PRUH SUHFLVHO\ I GLG 9IP FDUGV IRU FXVWRPHUV� 
I also devoted myself to visual merchandising – how to create a 
store design. I was in charge of the visual aspect of the whole 
shop, the arranging of the shop window or the mannequins, 
the display of the merchandise in the shop and the monitoring 
RI WKH FRQWLQXRXV URWDWLRQ RI WKH JRRGV� NRZ I NQRZ WKDW XS WR 
��� RI KXPDQ·V SHUFHSWLRQ LV EDVHG RQ YLVXDO FRQWDFW� DQG WKLV 
is the reason why to act on a potential customer just through 
the nice “appearance” of the shop. I really like this part of my 
internship. I could use my creativity and I learnt a lot.

I ZDV DOVR DEOH WR XVH NQRZOHGJHV� ZKLFK I OHDUQW DW MOD�SPE 
PDULV CHQWUDO EXURSH� I WKLQN I OHDUQW D ORW RI KRZ LW ZRUNV LQ 
the fashion company. I gained a lot of experiences and that is 
important for me, because I know that I will use it in the future.

BHQHGLNWD BLURãþiNRYi ² CODVV RI ���� 
S7EILMANN

DXULQJ P\ LQWHUQVKLS DW WKH FUHQFK FDVKLRQ SKRZUURP� P\ 
assignments were various – from research to meetings with the 
agents to assisting photo – shootings, translating and working 
RQ WKH IXWXUH H[SRUW H�VKRS� 7KH DLP RI WKH H[SRUW PDQDJHPHQW 
RI WKH EUDQG LV WR H[SDQG LQWR FRXQWULHV VXFK IWDO\� SSDLQ� RXVVLD� 
Africa and Asia as the fashion brand is only located in France. 
There is a lot of preparation: from design to the best strategy 
how to enter to the new market that has a big potential.

7KH ZKROH H[SHULHQFH ZDV HQULFKLQJ DQG KHOSHG PH WR ӾJXUH 
out more clearly what i would like to do in the future and what 
kind of internship i would prefer for the next year. I learned 
QHZ WKLQJV� JHW QHZ NQRZOHGJHV LQ VRPH ӾHOGV DQG LPSURYH P\ 
VNLOOV� CDQ·W ZDLW IRU QH[W \HDU IRU D QHZ FKDOOHQJH�

SROH UUEDQRYD ² CODVV RI ���� 
FRENCH FASHION SHO:ROOM
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PRODUC7 MANA*ER
From the origin of a collection up through sales in a boutique, the product 
PDQDJHU LV UHVSRQVLEOH IRU GHYHORSPHQW RI WKH FROOHFWLRQ� SLQFH KH RU VKH 
knows fashion trends, the position of the competition, expectations of 
customers and the goals of the company, a product manager is capable of 
ZRUNLQJ XS D SODQ IRU WKH FROOHFWLRQ�  HH RU VKH GLUHFWV DQG FRRUGLQDWHV WKH 
activities of workers responsible for designs, production, commercialization 
and promotion.

COLLEC7ION MANA*ER
EQVXUHV FRRUGLQDWLRQ RI WKH ZRUN RI LQGLYLGXDO JURXSV RI VW\OLVWV DQG 
creators of models, manages the selection and receipt of materials for the 
collection and oversees the observing of the time schedule for creation, 
works under the artistic director or the general director.

PURCHASER
PXWV WRJHWKHU DQ RӽHU GHSHQGLQJ RQ WKH VDOHV SUHPLVHV� SRVLWLRQ 
of the company and the consumer. Directs the choice of collection, 
seeks new outlets, deals with suppliers and tracks the budget. The 
purchaser of materials bargains for the purchase of textiles and 
VXSSOLHV QHFHVVDU\ IRU PDNLQJ SURGXFWV� CRQGXFWV PDUNHW VXUYH\V 
and searches for the best supply sources with regard to the goals 
of the company.

:EB PRODUC7 MANA*ER
In line with the policy set by management, builds a strategy 
RI GHYHORSPHQW IRU WKH SURGXFW RU EUDQG IRU ZKLFK KH�VKH LV 
UHVSRQVLEOH� A :HE SURGXFW PDQDJHU‘V GXWLHV UDQJH IURP DQDO\VLV 
RI WKH SURGXFW HQYLURQPHQW �FRPSHWLWLRQ� GLVWULEXWLRQ FKDQQHOV� 
through the proposal of an axis of development for sales, up to 
coordination of promotional and advertising activities, preparation 
of budgets or analysis of results of sales events introduced on the 
market.

P R O F E S S I O N S



BOU7I4UE MANA*ER
Organizes, directs and develops activities for a sales location in line with the trade 
SROLF\ RI WKH EXVLQHVV� LHDGV D VDOHV WHDP� FKHFNV RQ HPSOR\HHV DQG WDNHV FDUH 
of the growth of turnover in the shop.

MERCHANDISER
EQVXUHV DWWUDFWLYH DQG FRKHUHQW SUHVHQWDWLRQ RI SURGXFWV RQ WKH VDOHV ӿRRU DQG 
DGKHUHV WR WKH YLVXDO LGHQWLW\ RI HDFK VKRS� 7KH PHUFKDQGLVHU·V SULPDU\ JRDO LV WR 
LQFUHDVH OLQHDU SURӾWDELOLW\�
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I N T E R N A T I O N A L M A R K E

7KH VWXG\ SURJUDP ´PURGXFW MDQDJHU IRU FDVKLRQ 
DQG ASSDUHOµ LV UHFRUGHG LQ WKH NDWLRQDO RHJLVWHU 
RI PURIHVVLRQDO CHUWLӾFDWHV �RNCP� OHYHO II �VFKRRO�
OHDYLQJ H[DPV ��� RQ WKH EDVLV RI D PLQLVWHULDO 
RUGLQDQFH SXEOLVKHG LQ WKH EXOOHWLQ -RXUQDO OԀFLHO 
IURP �� AXJXVW �����
This program prepares powerful professionals 
in marketing, business administration and 
purchasing for businesses in fashion branches 
in positions of project manager, purchaser, head 
of development, collection manager, business 
marketing, organizer of distribution networks, 
etc...

7KH ӾUVW \HDU RI WKH PURGXFW MDQDJHU VWXG\ 
program enables the spreading of knowledge and 
WHFKQLFDO VNLOOV LQ WKH ӾHOG RI IDVKLRQ SURGXFWV 
and to connect them with other fashion products 
�SHUIXPHV� FRVPHWLF SURGXFWV���� DQG DOVR WR 
HQURO DV D VWXGHQW�SURIHVVLRQDO LQWR PDQDJLQJ RI 
D VSHFLӾF SURMHFW LQ UHDO FRQGLWLRQV�
The second year of the study is likewise intended 
IRU VWXGHQWV ZLWK D VFKRRO�OHDYLQJ H[DP �� \HDUV 
RI SRVW�JUDGXDWH VWXG\ ZKR GHPRQVWUDWHV WKDW 
they have the necessary foundations. A product 
manager, as the main collection manager, is 
involved in all phases of its development. During 
this year, through a module of professional life, 
WKH HQWLUH SURFHVV RI D FROOHFWLRQ UXQV IURP HQG�
WR�HQG ² IURP PDUNHW UHVHDUFK� WKURXJK VWUDWHJLF 
directing, preparing a plan for the collection, 
organization of production, logistics and operation 
marketing and you are considered to be the actual 
product manager throughout.
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During the entire study you will deal with real 
work situations primarily through running 
a marketing survey or creation of a collection, 
but also thanks to regular meetings with 
professional from brands.

Application in practice and professional 
experience are the main points of study at 
MOD�SPE PDULV� PURIHVVLRQDO SUDFWLFH ODVWV 
from 2 to 6 months, according to the year 
in which you study. The school employment 
RԀFH LV LQ FORVH FRQWDFW ZLWK EXVLQHVVHV RI 
this sector and helps students search for 
suitable practice.

FASHION CULTURE 

AND PRODUCT 

SPECIALIZATION

� HLVWRU\ RI FRVWXPH DQG 
fashion 

� SRFLRORJ\ DSSOLHG WR 
fashion and luxury

• Fashion trends

� CROOHFWLRQV VWXG\ 
• Introduction to modeling

• Introduction to fashion 
design

• Introduction to a fashion 
sketch

FASHION 

MARKETING

• The fundamentals of 
marketing

� CROOHFWLRQ GHYHORSPHQW 
strategy

� FDVKLRQ JURXSV· 
VWUDWHJ\ �IURP GHVLJQ WR 
GLVWULEXWLRQ� 

� OYHUYLHZ RI H�FRPPHUFH
• Key players and careers in 

fashion and luxury industry

� EFRQRPLF HQYLURQPHQW LQ 
fashion industry

GENERAL UNITS � *HQHUDO HFRQRP\
� *UDSKLF GHVLJQ 

�PKRWRVKRS�IOOXVWUDWRU�
� BXVLQHVV EQJOLVK
• Oral and written 

communication

� CRPSXWHU VFLHQFH �E[FHO�

APPLYING SKILLS IN 

A PROFESSIONAL 

SITUATION

� IQWHUQVKLS� IQWHUQVKLS RU 
analytical work on the 
fashion industry�
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FASHION CULTURE 

AND PRODUCT 

SPECIALIZATION

• Textiles technologies

• Fabrics features and 
particularities

• Industrial products study

• Textiles and their use in 
collections

• Topical issues in fashion 
and luxury

FASHION 

MARKETING

• Fashion and luxury 
marketing

• Applied statistics

� E�PHUNHWLQJ VWUDWHJLHV
� SXVWDLQDEOH GHYHORSPHQW
• Internacional sourcing

SALES AND 

DISTRIBUTION

• Overview of distribution 
channels

• Brand management and 
promotion

• Distribution channels 
management

� 4XDQWLWDWLYH PDQDJHPHQW 
skills

GENERAL UNITS • Trademarks and 
distribution law

� *UDSKLF GHVLJQ 
�PKRWRVKRS�IOOXVWUDWRU�

� 7HFKQLFDO EQJOLVK
• Financial and accounting 

management

APPLYING SKILLS IN 

A PROFESSIONAL 

SITUATION

� IQWHUQVKLS � IQWHUQVKLS 
report

2
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FASHION CUTURE 

AND PRODUCT 

SPECIALIZATION

� 4XDOLW\ PDQDJHPHQW
• Manufacturing 

management

• Accessories

• Topical issues in fashion 
and luxury

FASHION 

MARKETING

• International marketing 

• Brand strategies, luxury 
brands particularities

• Innovation process

� PXUFKDVLQJ IXQFWLRQ
� NHJRWLDWLRQV �VXSSOLHUV� 

FOLHQWV� EDQNV�
� CRPPXQLFDWLRQ LQ IDVKLRQ

SALES AND 

DISTRIBUTION

� E[SRUW SURFHGXUHV
• Trade policy and strategy

• Business games 

• Operational 
merchandising

� SWUDWHJLF PHUFKDQGLVLQJ
• Business plan

APPLYING SKILLS IN 

A PROFESSIONAL 

SITUATION

� PURFHVV RI FROOHFWLRQ
• Marketing studies

• Marketing support for 
Fashion Design Majors 
fashion show

• Team management

� IQWHUQVKLS� IQWHUQVKLS 
dissertation�
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CRPH WR RXU RSHQ GD\ DQG WDON WR VWXGHQWV� VWDӽ DQG WHDFKHUV� POXV \RX FDQ MRLQ VRPH OHVVRQ�
8th NRYHPEHU ����
6th DHFHPEHU ����

���� D�P� � ���� S�P�

AGPLVVLRQ WR WKH MOD�SPE PDULV CHQWUDO EXURSH SURJUDP ´FDVKLRQ PURGXFW MDQDJHUµ WDNHV SODFH 
LQ WZR SKDVHV� UHYLHZ RI WKH FDQGLGDWH DSSOLFDWLRQ� WKHQ ZULWWHQ EQJOLVK WHVW LI QHHGHG DQG D 
motivational interviewing.

�st MDUFK ����
��th ASULO ����
��th -XQH ����

O P E N  D A <

A D M I S S I O N S

��th -DQXDU\ ����
28th FHEUXDU\ ����
��th ASULO ����
��th MD\ ����

CDSVXOH PURJUDPV
MOD�SPE PDULV� RQ UHTXHVW IURP IRUHLJQ XQLYHUVLWLHV VSHFLDOL]LQJ LQ IDVKLRQ �WKRXJK WKLV LV QRW 
D FRQGLWLRQ�� RUJDQLVHV VKRUW PDGH�WR�RUGHU SURJUDPV FRQGXFWHG LQ WKH FUHQFK DQG EQJOLVK 
ODQJXDJHV� 7KHVH SURJUDPV RӽHU HLWKHU D ORRN DW WKH FUHQFK IDVKLRQ LQGXVWU\ RU� LI UHTXHVWHG� DUH 
IRFXVHG RQ GHWDLOHG H[SODQDWLRQ RI D SDUWLFXODU VXEMHFW �TXDOLW\� GLVWULEXWLRQ� YLVXDO PHUFKDQGLVLQJ� 
through a partner institution.
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7KH SURJDPP FDVKLRQ PURGXFW MDQDJHU FDQ EH LQWHJUDWHG E\�
• CDQGLGDWHV DW WKH PLQLPXP HQGRUVHG VFKRRO�OHDYLQJ H[DPV� OHYHO BAC�� �L�� L�� B7S� DU7 
RU PURIHVVLRQDO LLFHQFH� VSHFLDOLVHG LQ PDUNHWLQJ� PDQDJHPHQW� FRPPHUFH� DUWV DQG WH[WLOHV RU 
GHVLJQ�PRGHOOLQJ� OWKHU WUDLQLQJ SURӾOHV PD\ EH VHOHFWHG GHSHQGLQJ RQ FDQGLGDWH PRWLYDWLRQ�                                                                   
•   CDQGLGDWHV DW WKH HQGRUVHG OHYHO BAC�� VSHFLDOLVHG LQ IDVKLRQ�
AGPLVVLRQ WR WKH MOD�SPE PDULV CHQWUDO EXURSH SURJUDP ´FDVKLRQ PURGXFW MDQDJHUµ WDNHV SODFH 
LQ WZR SKDVHV� UHYLHZ RI WKH FDQGLGDWH DSSOLFDWLRQ� WKHQ ZULWWHQ EQJOLVK WHVW LI QHHGHG DQG D 
motivational interviewing.

FOXHQF\ LQ EQJOLVK ODQJXDJH LV UHTXLUHG�
7KH DSSOLFDWLRQ IRUP PXVW EH ӾOOHG DQG VHQGHG WR LQIR#PRGVSHSDULVFH�FRP
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